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The activity has offered a chance to learn many things about entrepreneurship. The most important concept that has been learned is the model of pricing goods while targeting specific markets. It has been grasped that every market segment is unique and needs to be studied so that its dynamics can be identified (Hisrich, Peters & Shepherd, 2017). For instance, a neighborhood that is occupied by upper middle class will mostly view a product as low quality if it is charged cheaply. However, the same commodity will be more elastic to price in low class neighborhoods because individuals there would prefer the cheapest goods in the market. As such, a good with same quality can be priced differently depending on the characteristics of the specific market segment. If an entrepreneur is unable to learn the model, there are high chances of failing. 
It has also been learnt that promotion plays a more vital role in entrepreneurship than most businesspeople think. Similar to political campaigns where candidates scramble for votes from potential voters, competing goods in the market also fight for potential buyers. Therefore, it is important to invest in the visibility of goods and services in the market to potential customers (Hisrich, Peters & Shepherd, 2017). Unless they get an opportunity to view the goods and services, they cannot consider them during their process of making a buying decision. For instance, a company that invests in advertising gets a higher chance of having its goods or services purchased as compared to others that do not do the same.  Consequently, entrepreneurs should embark on adopting various methods of promotion to increase the visibility of their goods and services which in turn increases the chances of being bought. 
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